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This effort has a robust evidence base

Sample Size: 12,185

The Reframing Aging Project was sponsored by organizations who
recognized a shared challenge:
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What does it take to reframe an issue?

Map the terrain

Develop a strategy to
navigate to higher ground
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Build a caravan,

equip the travelers,
and start moving




What do you think the average
erson in your state thinks about
when someone talks about aging?




Do they think of this?




Or do they think of this?
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Although both of those representations can be
true, the majority of the population tends to
believe that aging means that individuals:

Abecome a drain on finite resources
A have less to contribute

A are weak and frail

A Do not contribute to the economy

The language we use can unintentionally lead us to those
negati ve conclusionsee




Reframing Aging

O What 6s t he Aginga bdtthenpfoblem, but the way we talk
about aging is. Most people, without even thinking of it, use language
that describes aging as a negative experience. Unfortunately, this
| anguage contributes to OAgeismé I n our
or discrimination of a person or group of people because of their age.
IS Is a serious challenge in our culture and communities, manifesting in
the unconscious thoughts we have, the actions we take, and the social
policies, institutions and systems we create.

What 6 s t h e Toglahga tha wayour society thinks and acts
about aging, we must begin to change the way we talk. Reframing
aging using common language that celebrates our collective
experience as we all age helps contribute to solutions. The language
we use truly matters.

From the Vermont Re -framing Aging document



https://asd.vermont.gov/reframing-aging-vermont

And Now for the Facts about Aging:
50+ Longevity Economy

O 83 percent of US household wealth is held by people over 50.

O Access to credit and assets allows the group to spend more on goods,
services and investments than their younger counterparts.

direct spending on consumer goods and services, including health care,
by those aged 50 and over amounted to $5.6 trillion in 2015. The under
population spent $4.9 trillion during the same period.

O When summed together, approximately $1.8 trillion in federal, state and

~

local taxes were attributable to the Longevity Economy in 2015 A

O about 34 percent of federal tax revenue and 41 percent of state and
local tax revenue collected in the US.
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O 50-plus cohort
O spends more overall than their under - 50 counterparts,

O accounts for a majority of the spending in several categories of goods
and services, including:

O healthcare,
O nondurable goods,
Odurable goods, utilities,

O motor vehicles and parts,

Ofinancial services and
O household goods.
O 50+ also account for the majority of:
O volunteering,
O philanthropy, and

O donation activities in the US.




O As people in the 50 -plus cohort make purchases at grocery
stores, retail outlets, restaurants, healthcare centers, and so
on, money ripples through these provi de

O And the longer people remain in the labor market, the
more they earn and have to spend.

O spending by people aged 50 and over in the US in 2015
supported:

O more than 89.4 million jobs
O over $4.7 trillion in labor income.

O 61 percent of all US jobs and 43 percent of labor income
was related to spending by the 50  -plus cohort.




REMI Retirement Migration Scenario

What if more retirees move to Metro Atlanta???

* FOR THE 20-COUNTY AREA; ARC

q O TRANSIGHT MODEL
- - = Assumptions
B I I I I O n — Annual increase of 1,000 65+ retired

migrants per year to 20-county economy
from 2015-2040

M o re i n — Distribution weighted on 65+
population in each county

— MNo explicit costs considered
Personal Income

Potential Impacts (DRAFT; not “net”
— Increase of S40B in Personal Income
? 8 2015-2040
- - — Increase of $S7.8B in GDP 2015-2040
o B I I I I O n — Almost 100,000 more job-years for the

benefits)
economy ‘15-'40
_—— — Population increase of 16,000 by 2040
I N Ad d It IOoONa I G D P (LOSS across some other cohorts)
i . Source: REN! regional impact + local relevance




REMI Working Age Migration Scenario

What if more working ageasss people move to Metro Atlanta?

* FOR THE 20-COUNTY AREA; ARC

TRANSIGHT MODEL
‘ I - - * Assumptions
B I I I I O n — Annual increase of 1,000 migrants aged

18-64 per year to 20-county economy
from 2015-2040

— Distribution weighted on population

M O re I n aged 18-64 in each county

— No explicit costs considered

Pe rsona I I nNcome = Potential Impacts (DRAFT; not “net”

benefits)

— Increase of S4B in Personal Income
! ( 2015-2040
- - — Increase of $2.6 in GDP 2015-2040
L B ! I I 1oN — Almost 29,400 more job-years for the

INn Additional GDP

— Population increase of 8,000 by 2040
Source: REMI (ARC Analysis) regional impact + local relevance
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What You Need to know!

The New Economy is increasingly dependent on the
work of our 65+ population

These workers are already earning close to a BILLION
dollars a year in wages

In the future, these workers will add billions to our
regional economy in the future.

Attracting additional retirees to Metro Atlanta would
have strong positive impact to our Economy

Seniors are a critical part of our economic
competitiveness

racaanal imnact + lacal ralavance






